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In recognition of American Diabetes Month, CPB, PBS and WGBH launch Living with MyType2, a web community for teens; WGBH airs special episode of María Hinojosa: One-on-One
One-on-One episode featuring Dr. Enrique Caballero of Joslin Diabetes Center airs tonight at 7:30pm on WGBH 2/HD, and will be available online after broadcast at wgbh.org/oneonone
In recognition of American Diabetes Month in November, PBS, Corporation for Public Broadcasting, and WGBH have launched the MyType2 initiative, a web community for teens (pbs.org/mytype2) that provides important resources and a forum to share personal stories about living with diabetes. In conjunction with the website, the award-winning WGBH television series María Hinojosa: One-on-One airs a special episode featuring Dr. Enrique Caballero, director of the Joslin Latino Diabetes Initiative at the Joslin Diabetes Center in Boston, and Misty Anaya, an 18-year-old diagnosed with type 2 diabetes. Anaya also is featured on the MyType2 website.
The diagnosis of children and teens in the United States with type 2 diabetes has skyrocketed over the last 20 years, with Latinos, African Americans, and Native Americans especially at risk. The MyType2 initiative, a pilot project centered around creative input from teens diagnosed with type 2 diabetes, serves as a supportive community forum for the thousands living with the condition. The site will unveil video diaries of seven teens, with new entries posted weekly for the next three months. Also included are video tips for healthy living and self-care. Dr. Erinn T. Rhodes, Director of Type 2 Diabetes Program at Children’s Hospital in Boston, serves as advisor on the project.
“It is extremely important that there are resources and support for individuals with type 2 diabetes,” said Patricia Alvarado, series producer of María Hinojosa: One-on-One. “The One-on-One episode discusses the nature of the disease and its impact on our community. María also highlights the MyType2 project – a valuable new outlet for teens everywhere.”

Hinojosa welcomes Dr. Caballero to the One-on-One set to provide insight and background. Caballero heads up the The Latino Diabetes Initiative at the world-renowned Joslin Center.  Launched in July 2002, the Initiative combines culturally oriented clinical care and patient education programs, community outreach activities, professional education programs, and a clinical research program. The episode airs tonight at 7:30pm on WGBH 2/HD, and will be available online after broadcast at wgbh.org/oneonone. For more information, please visit www.joslin.org.

Anaya provides viewers with her compelling personal story. A freshman at Holy Cross College in Worcester, Massachusetts, she was diagnosed with type 2 diabetes at the age of 12.

-more-
One-on-One premieres its fourth season on January 5, 2010, Tuesdays at 7:30pm on WGBH 2/HD. For more information, please visit wgbh.org/oneonone.

About CPB

The Corporation for Public Broadcasting is a private, non-profit corporation that was created by Congress in 1967. The Corporation is not a government agency. It promotes public telecommunications services (television, radio, and online) for the American people. CPB invests in more than 1,000 local radio and television stations . . . their services, their programs, and their ideas. These CPB-funded stations reach virtually every household in the country. CPB is the largest single source of funding for public television and radio programming. CPB funds diverse and innovative programming that's useful, educational and cultural. Most CPB-funded television programs are distributed through the Public Broadcasting Service (PBS). CPB-funded radio programs are distributed primarily through National Public Radio (NPR), American Public Media, and Public Radio International (PRI). CPB created PBS in 1969 and NPR in 1970. CPB does more than invest in quality programming; it helps parents and teachers educate children. CPB intends to help every child learn. CPB funding and research make public broadcasting a trailblazer for the communications media. Public broadcasting was the first to distribute television and radio programs by satellite, and the first to use closed captioning and descriptive video.

About WGBH
WGBH Boston is America’s preeminent public broadcaster, producing such award-winning PBS series as Masterpiece, Antiques Roadshow, Frontline, Nova, American Experience, Arthur, Curious George, and more than a dozen other prime-time, lifestyle, and children’s series. WGBH’s television channels include WGBH 2/HD and 44, and digital channels World and Create. Local TV productions that focus on the region’s diverse community include Greater Boston, Basic Black, and María Hinojosa: One-on-One. WGBH Radio serves listeners from Cape Cod to New Hampshire with WGBH 89.7, Boston’s NPR Station; WCRB 99.5 All Classical; WCAI for the Cape and Islands; WNCK on Nantucket; and the All-Classical WGBH HD channel. WGBH also produces the national radio news program The World. WGBH is a leading producer of online content and a pioneer in developing educational multimedia and new technologies that make media accessible for people with disabilities. Find more information at www.wgbh.org.
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